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Introduction: Why Social
Media is Your Biggest
Business Opportunity

In today’s digital world, attention is the new currency. The businesses that thrive aren’t
necessarily the best ones—they’re the most visible. Yet, many entrepreneurs struggle to
break through the noise. They post randomly, hope for engagement, and wonder why
their efforts don’t bring in customers.

If that sounds familiar, you’re not alone. The truth is, social media success isn’t about
luck—it’s about strategy. It's about knowing exactly what to post, who to target, and how
to turn followers into paying customers.

This course is your step-by-step guide to making that happen. You'll discover how to:
{4 Build a strong, professional online presence

{74 Create engaging content that attracts the right audience

"4 Grow your followers without wasting time on random tactics

{4 Convert engagement into real sales and long-term business growth

Whether you're a small business owner, freelancer, or content creator, this book will
show you how to take your brand from invisible to influential—without spending a
fortune on ads or waiting years for results.

Let’s dive in.

You need support? Join our telegram support group for this course.
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Chapter 1: Building a Strong
Online Presence

Why Your Online Presence Matters

Before you can attract customers, you need to position yourself as a brand people trust.
Your online presence is your digital storefront—if it's messy, confusing, or

unprofessional, potential customers will move on to someone else.

In this chapter, we’ll cover:

{74 How to choose the right social media platform for your business
{4 Setting up a professional and optimized profile

{74 Crafting a bio that makes people want to follow and buy from you
1. Choosing the Right Social Media Platform

Not all platforms work for every business. Instead of trying to be everywhere, focus on
where your ideal customers spend the most time.

Platforms Best for Content style
Instagram Visual brands, influencers, Reels, stories, carousel
small businesses posts
Facebook Local businesses, Groups, ads, long-form
E-commerce, community




building posts
TikTok Trend-based marketing, Short form videos,
personal branding challenges
LinkedIn B2B, coaches, service Articles, networking,
providers professional contents
Twitter/X Thought leaders, news, Short-form updates,
trends trends, engagement

+ Assignment: Choose ONE or TWO platforms that align with your business goals.
2. Setting Up a Professional & Optimized Profile

Your profile is the first thing people see. It needs to be clear, professional, and make an
instant impression.

Here’s what a great profile includes:

"4 Profile Picture: A high-quality image (your logo or a professional headshot)

{74 Username & Handle: Keep it simple and brand-friendly (avoid numbers and random
symbols)

{4 Bio: A clear statement about what you do & how you help people
"4 Link: A direct call-to-action (website, sales page, or WhatsApp/Telegram link)

+ Example of a High-Impact Bio:



"Helping entrepreneurs grow their brands online | DM me for strategies”

+ Assignment: Optimize your profile today—update your bio, profile picture, and links
to reflect your brand.

3. Branding: Colors, Fonts, & Consistency

A strong brand makes you recognizable. This means using:

&% Consistent Colors: Pick 2-3 brand colors that reflect your identity
#. Fonts & Style: Stick to 1-2 fonts for all designs

s#* Content Style: Have a unique way of posting (e.g., clean designs, storytelling,
humor)

+ Example of a Cohesive Brand:

Think of big brands like Coca-Cola (red, bold fonts) or Apple (minimalist, clean). Your
social media should have the same level of consistency.

+ Assignment: Pick your brand colors, fonts, and content style.
Bonus Resources:
Watch this video from Maggie...

Social Media Marketing for Beqginners: Step-by-Step Plan

Next Up: Creating Engaging Content That Attracts Customers

Now that your profile is optimized, it's time to create content that makes people stop,
engage, and buy. In the next section, we’ll dive into content strategy, viral hooks, and
how to write captions that sell.


https://m.youtube.com/watch?v=ZYWv5max694

Chapter 2: Creating Engaging
Content That Attracts
Customers

Now that your profile is optimized, it's time to create content that gets people’s attention,
builds trust, and drives sales. The goal isn’t just to post for the sake of posting—it’s to
create strategic content that makes people WANT to follow and buy from you.

In this chapter, we’ll cover:

"4 The 3 main types of content every business needs

"4 How to create viral and engaging posts

(74 The 80/20 rule of content marketing (value vs. promotion)
{74 Tools to simplify content creation

1. The 3 Main Types of Content You Need

¢ If you want to grow, you need a mix of content that educates’, entertains? and
sells®

Content Type Purpose Example

Build trust, educate your Tips, how-to guides, case
Value content audience study




Build interaction and brand | Polls, storytelling,
Engagement content | awareness challenges
Turns followers into Testimonials, offers,
Sales content customers products showcases

+ Assignment: Plan a content calendar with a mix of these three content types.
2. How to Create Viral & Engaging Content

The difference between content that gets ignored and content that goes viral is simple:
HOOKS & STORYTELLING.

+ Example of a Boring Post:

"Social media marketing is important. You should be consistent to grow your brand."
+ Example of a Viral Post:

"If you’re posting every day and still not getting customers, you're doing it WRONG.
Here’s the mistake you’re making (and how to fix it) "

Spot the difference?

One has hook and pain point (posting everyday and not getting customers).
While the other is just passing common information.

¢ Powerful Hook Formulas:

e “The truth about [industry] that no one is telling you...”

e ‘| tried [strategy] for 30 days. Here’s what happened...”

e “If you're struggling with [problem], read this.”

e "l spent [X] years doing [wrong approach]—until | found a better way."
e "Warning: If you’re trying to [goal], avoid this at all costs."



+ Assignment: Start your next post with a strong hook that makes people stop and
pay attention.

3. The 80/20 Rule of Content Marketing

Many people make the mistake of constantly selling on social media. But the key to

long-term success is 80% value, 20% promotion.

«* 80% Value: Give free tips, insights, and relatable content to build trust.
s 20% Promotion: Use direct offers, sales posts, and testimonials to sell.
+ Example Content Mix for a Week:

e Monday: Educational Post (3 social media mistakes killing your reach)

e Tuesday: Engagement Post (Poll: What’s your biggest social media struggle?)

e Wednesday: Sales Post (How my mentorship helped [Client Name] grow by
500%)

e Thursday: Storytelling Post (My journey from 0 to 10K followers)

e Friday: Educational Video (How to write viral captions)

e Saturday: Community Post (Shoutout to an engaged follower)

e Sunday: Call-to-Action (Join my Telegram support group for more tips)

+ Assignment: Plan your weekly content based on the 80/20 rule.
4. Tools to Make Content Creation Easier

e You don’t need to be a designer or video editor to create high-quality content.
These tools will help you:

€% Canva: For designing posts, carousels & infographics

| CapCut/InShot: For editing videos & adding captions

#. ChatGPT: For generating ideas & writing captions
7 Meta Business Suite: For scheduling Facebook & Instagram posts

& AnswerThePublic: For finding trending content ideas




+ Assignment: Pick 2-3 tools from the list and start using them to streamline your

content creating.
Next Up: Growing Your Audience & Engagement

Creating content is one thing, but getting people to see and engage with it is another. In
the next chapter, we’ll dive into organic growth strategies, engagement hacks, and how

to turn followers into a loyal community.



Chapter 3: Growing Your
Audience & Engagement

Creating great content is just the first step. The next challenge is getting people to see
it, engage with it, and follow you. Without engagement, your posts won’t get pushed by
the algorithm, and your growth will be slow.

In this chapter, we’ll cover:

"4 The 3 key factors that boost your visibility

{74 How to attract followers organically (without ads)

"4 The power of hashtags & SEO for social media

74 Engagement hacks that make people interact with your posts
4 How to convert followers into a loyal community

%4 How to Win On Social Media in 2025

1. The 3 Key Factors That Boost Your Visibility

If you want more reach and engagement, you need to understand what social media
algorithms look for.

+ Factor #1: Watch Time (for Video Content)

e The longer people watch your videos, the more the algorithm boosts them.
e Hack: Start your videos with a strong hook to keep viewers engaged.

+ Factor #2: Engagement Rate (Likes, Comments, Shares, Saves)

e Posts that get early engagement get pushed to more people.
e Hack: Ask questions in your captions and reply to every comment quickly.



+ Factor #3: Consistency

e Platforms prioritize active users who post regularly.
e Hack: Post at least 3-5 times a week to stay visible.

s Assignment: Identify which of these 3 factors you need to improve and focus on it
this week.

2. How to Attract Followers Organically (Without Ads)

If you're not using ads, you need organic strategies to grow. Here are the most effective
methods:

@ Strategy 1: The Comment Growth Hack

e Find big accounts in your niche.

e Turn on post notifications for their content.

e Be one of the first to leave a valuable comment (not just “great post”).
e This makes their audience notice you and check your profile.

« Example: If you teach social media marketing, comment on posts from a top creator
like Gary Vee with insights or additional value.

{ ¢ Strategy 2: Engagement Groups & Collaborations

e Join niche engagement groups where members support each other.
e Cross-promote with similar creators (do IG Lives, shoutouts, interviews).
e Engage with your followers before and after posting (this boosts your visibility).

¢ Strategy 3: Be in Trending Conversations

e Stay updated on trending hashtags & challenges in your industry.
e Post your own take on trending topics to ride the wave.

& Assignment: Choose 1 of these 3 strategies and try it consistently for a week.

3. The Power of Hashtags & SEO for Social Media



Hashtags and keywords help your content get discovered by people searching for topics
in your niche.

How to Use Hashtags Properly:

"4 Use a mix of big, medium, and small hashtags

{74 Keep them relevant (no random trending hashtags)

{74 Don’t overload (5-10 hashtags per post is enough)

« Example: If you run a skincare brand, your hashtag strategy could be:

Big Hashtags (1M+ posts): #Skincare #BeautyTips

Medium Hashtags (100K - 1M posts): #GlowUp #NaturalSkincare

Small Hashtags (10K - 100K posts): #HyperpigmentationCare #NigerianSkincare

SEO Tricks for Social Media Growth

Platforms like TikTok, Instagram, and YouTube act like search engines. Optimize your
content by:

{74 Using keywords in captions & bios
"4 Writing searchable titles & descriptions (e.g., “Best ways to grow on Instagram”)
{74 Adding alt text & captions to posts for better discoverability

s« Assignment: Research 5-10 effective hashtags and keywords for your niche and
start using them.

4. Engagement Hacks That Make People Interact with Your Posts

If people don’t engage with your content, your posts won'’t get shown to more users.
Here’s how to fix that:

"4 Ask a question in every post caption (Engagement boosts visibility)



"4 Use carousels on Instagram (People swiping through = more engagement)
{74 Post memes & relatable content (Increases shares)

"4 Use polls, quizzes & stickers in IG stories (Makes people tap and interact)

{74 DM new followers & thank them for following (Creates a personal connection)

s Assignment: Add an engagement-boosting element (question, poll, call-to-action) to
your next 3 posts.

5. How to Convert Followers into a Loyal Community

A big audience means nothing if they’re not engaged. Here’s how to build a strong
community around your brand:

@ Be Personal: Share your story & struggles—it makes people connect with you.
@ Go Live: Host live Q&A sessions to interact directly with your audience.

@ Create a VIP Group: Offer a free Telegram or WhatsApp support group (this is where
real connections happen).

@ Recognize Your Followers: Shout out active followers & make them feel special.

« Example: “Shoutout to [@Username] for always engaging with my content!
Appreciate you!”

& Assignment: Start implementing one community-building strategy this week.

Bonus Resources:

Watch Dan Martell's video here on..

How to Win On Social Media in 2025

Next Up: Turning Followers into Customers


https://m.youtube.com/watch?v=L2W3JzHobjU

Chapter 4: Turning Followers
into Customers

Growing an audience is great, but if you're not making money from it, you're just
entertaining people instead of building a business. The goal is to turn your followers into
loyal customers who buy from you repeatedly.

In this chapter, we’ll cover:

"4 The psychology behind selling on social media

74 How to create irresistible offers that people want

"4 The DM closing technique that converts conversations into sales
74 How to use storytelling to sell without sounding salesy

1. The Psychology Behind Selling on Social Media

e People don’t buy products or services—they buy solutions to their problems. If
your content doesn’t make them feel like you understand their struggles, they
won’t buy from you.

+ The Secret to Selling:

("4 Identify their problem

"4 Agitate the pain (make them feel why they need a solution)
"4 Present your offer as the best solution

+ Example Post (BAD):

"Hey, | sell social media marketing courses. Buy now!" )¢

. Example Post (GOOD):



"You’ve been posting every day, but still no customers? Here’s why: You’re not using the
right strategy. My course teaches you exactly how to attract paying clients. Ready to fix
this? Let’s go! (Link in bio)" [/4

«* Assignment: Look at your last 3 sales posts. Do they highlight the customer’s pain
points? If not, rewrite them with this formula.

2. How to Create Irresistible Offers That People Want
e If your offer isn’t clear, valuable, and time-sensitive, people will hesitate to buy.
The 3 Elements of an Irresistible Offer:

(1) Clarity — What exactly are they getting? (e.g., “A 5-day challenge to double your
sales”)

2)Value — Why should they care? (e.g., “BONUS: Free templates & scripts”)
(3JUrgency — Why should they act now? (e.g., “Only available for the first 20 people”)

« Example of an Irresistible Offer:

%’ “Struggling to get customers? Join my Social Media Profits Bootcamp and learn how
to attract clients & grow your brand online.

{74 5 Days of Expert Training

{74 Done-for-You Content Templates

{74 DM Closing Scripts to Convert Followers into Buyers
¢ Limited spots available! Sign up now!

s« Assignment: Improve your offer by making it clearer, adding value, and creating
urgency.

3. The DM Closing Technique (Turn Chats into Sales)



Most people fail in DMs because they talk too much and sell too early. Instead, use this
3-step DM closing framework:

The ‘CAS’ DM Sales Framework:

+ C - Connect: Start with a friendly, casual approach (e.g., “Hey [Name], | saw you're
interested in growing your brand! What'’s your biggest challenge?”)

+ A — Ask: Let them explain their struggle before offering a solution (e.g., “Are you
struggling with engagement or getting sales?”)

+ S - Sell: Once they respond, present your offer as the perfect solution (e.g., “That’s
exactly what | teach in my course. Want me to send the details?”)

& Assignment: Try this DM strategy with 5 potential clients today.
4. Storytelling: The Secret to Selling Without Sounding Salesy

People remember stories, not sales pitches. If you want people to buy, use relatable
storytelling in your posts.

. Example of a Sales Post Using Storytelling:

"l remember the frustration of posting daily and getting ZERO engagement. | almost
gave up on social media. But then, | discovered a strategy that changed everything.
Within 30 days, | doubled my followers and started making sales. If you're struggling like
| was, my course will help you fix this. Let’s get you results. (Link in bio)"

& Why It Works:

{74 Emotional connection (they relate to your struggle)

{74 Authority (you found a solution)

"4 Call-to-action (they see how your offer helps them)

& Assignment: Write your next sales post as a personal story instead of a direct pitch.

Next Up: Introduction to Facebook, Instagram & TikTok Ads



Chapter 5: Paid Advertising
for Business Growth

Paid advertising is one of the fastest ways to scale your business online. When done
right, it helps you reach more people, generate leads, and convert them into paying
customers—uwithout waiting months or years for organic growth.

In this module, we’ll cover:

"4 Introduction to Facebook, Instagram & TikTok Ads
74 How to Target the Right Audience

{74 Creating High-Converting Ad Creatives

{74 Analyzing & Optimizing Your Ads for ROI

"4 Andrew's NEW Facebook Ads Video Tutorial

Lesson 1: Introduction to Facebook, Instagram &
TikTok Ads

Why Paid Ads Matter

While organic marketing is essential, it takes time. Paid ads allow you to:
("4 Reach your ideal audience instantly

"4 Scale your business faster

("4 Get predictable results

Overview of Ad Platforms

e Facebook Ads — Best for lead generation & sales conversion



e Instagram Ads — ldeal for brand awareness & engagement
e TikTok Ads — Great for virality & reaching younger audiences

Each platform has its strengths, but the key is choosing the right one based on your
audience and goals.

& Assignment: Identify which platform is best for your business and why.

Lesson 2: How to Target the Right Audience

One of the biggest mistakes in paid ads is showing your ads to the wrong people.

Types of Targeting Options

(1)Interest-Based Targeting — Target people based on their likes, hobbies, and
behaviors.

(2)Lookalike Audiences — Find new people who are similar to your best customers.
(3)Custom Audiences — Retarget website visitors, email subscribers, or past customers.
(4 Demographic Targeting — Filter by age, gender, location, job, etc.

& Assignment: Write down your ideal customer’s interests, behaviors, and
demographics.

Lesson 3: Creating High-Converting Ad Creatives

Your ad must grab attention within 3 seconds, or people will scroll past. Here’s how to

create winning ad creatives:

1. The 3-Second Hook

Start with something that stops the scroll, like:

e <’ A bold statement — "Struggling to make sales? Here’s why..."
e & A shocking fact — "90% of businesses fail because of THIS..."
e X A visually striking video — A person pointing at text or a fast-paced edit



2. The Core Message (Problem + Solution)

¢ Identify one major pain point your audience faces.
e Show how your product/service solves it.

3. The Call to Action (CTA)

Tell people exactly what to do next:

{74 “Click the link to learn more!”

4 “Get started today—limited spots available!”
(74 “DM ‘INFO’ for details!”

& Assignment: Draft an ad script using the 3-part formula (Hook + Core Message +
CTA).

Lesson 4: Analyzing & Optimizing Your Ads for ROI

Most ads don’t perform well immediately— Such Ads need optimization.
Key Metrics to Track

] CTR (Click-Through Rate) — Measures how many people clicked your ad (higher is
better).

] CPC (Cost Per Click) — Lower CPC means cheaper traffic.
;| Conversion Rate — Percentage of people who took action (bought, signed up, etc.).
;| ROAS (Return on Ad Spend) — Measures how much you earn for every $1 spent.
How to Optimize Ads
"4 If CTR is low — Improve the hook & creative.

"4 If CPC is high — Adjust targeting to a more engaged audience.



"4 If conversion rate is low — Improve landing page & offer.

74 If ROAS is negative — Cut losses, tweak ad copy, and test again.

& Assignment: Set up a simple tracking sheet to monitor ad performance.
Conclusion & Next Steps

By now, you have everything you need to launch and scale profitable paid ads. But the
key to success isn’t just launching ads—it’s testing, optimizing, and scaling what works.

Your next steps:

{74 Choose a platform (Facebook, Instagram, or TikTok).
{4 Define your target audience.

"4 Create and launch your first ad.

{74 Analyze results & optimize for better performance.

Bonus Resources:

Watch Andrew's video...

NEW Facebook Ads Tutorial for Beginners in 2025

«” Want more support? Join the Telegram support group for feedback & expert tips:

<= Join here


https://m.youtube.com/watch?v=mGo718Z_tHg
http://t.me/geniussoliu

Chapter 6: Automating &
Scaling Your Social Media
Marketing

At this point, you understand how to attract customers and make sales. But if you want
to grow without burning out, you need to automate key parts of your marketing and
scale strategically.

In this chapter, we’ll cover:

"4 How to automate content creation & posting

{4 The best tools for scheduling & lead generation

{74 How to turn your personal brand into a system that makes money on autopilot
1. How to Automate Content Creation & Posting

Manually posting every day can be time-consuming and stressful. The solution? Batch
content creation + scheduling tools.

Step 1: Batch Your Content Creation

e Instead of creating content daily, spend one day per week planning and
designing all your posts.

+ Example:

e Monday: Brainstorm content ideas

e Tuesday: Write captions & scripts

e Wednesday: Design graphics & record videos

e Thursday: Schedule everything for the next week



Step 2: Use Scheduling Tools to Post for You

"4 Meta Business Suite — Download from playstore or apple store, and use it to
Schedule posts on Facebook & Instagram simultaneously.

{74 Buffer — Schedule posts across multiple platforms

{74 Hootsuite — Manage & schedule social media posts

{74 Canva — Create and schedule designs directly

"4 TikTok & Instagram Drafts — Save videos and post manually when needed

s« Assignment: Choose one scheduling tool and start batching your content. Ask on
the support group if you need assistance. Link here <+ t.me

2. The Best Tools for Lead Generation & Sales Automation

e If you're handling every inquiry and sale manually, you'll hit a limit on how much
you can grow. Here’s how to automate:

¢ Automate Lead Collection

"4 Google Forms & Typeform — Collect leads easily

"4 ManyChat & WhatsApp Auto-Responders — Automate DM replies

"4 Linktree or Stan Store — Organize all your offers & resources in one link
¢ Automate Payments & Sales

"4 Paystack, Flutterwave, or Selar — Accept payments online

{74 Email & WhatsApp Broadcast Lists — Follow up with interested leads

s Assignment: Set up an automation (like a DM auto-reply or payment link) to
streamline your sales process.

3. Turning Your Personal Brand into a Money-Making System
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e Your brand should work even when you’re not online. Here’s how to turn your
personal brand into a system:

& Step 1: Create a Lead Magnet

A lead magnet is meant to attract your audience to your desired destination for them to
take an action.

& Step 2: Build an Email or WhatsApp List

Every person who gets your lead magnet should be added to your email list or a
WhatsApp broadcast list to ensure you have closer relationship. This'll help boost your
brand trust and .

+ Example:
Step 1: They download your lead magnet.

Step 2: They join your email list where you share more value.

Step 3: You post about the latest gadgets, shoes e.t.c depending on the industry you
belong.

& Assignment: Start implementing...

Final Chapter: Next Steps & How to Keep Growing
In the last chapter, we’ll talk about:

"4 How to stay consistent & avoid b

urnout

74 Common mistakes to avoid & how to fix them

"4 The mindset shift needed for long-term success



Final Chapter: Next Steps &
How to Keep Growing

You now have a complete strategy for growing your brand online, attracting customers,
and making sales. But success isn’t just about knowing what to do—it’s about staying
consistent and avoiding common pitfalls.

In this final chapter, we’ll cover:

{4 How to stay consistent without burning out

{74 Common mistakes to avoid & how to fix them
"4 The mindset shift needed for long-term success
1. How to Stay Consistent Without Burning Out

e Many people start strong but give up after a few weeks. The reason? They do too
much too fast without a system.

Here’s how to stay consistent without stress:
¢y Create a Simple Weekly Routine
e Instead of randomly posting, use a content schedule.
¢« Example Weekly Plan:
"4 Monday: Post an educational tip
"4 Tuesday: Share a personal story

"4 Wednesday: Engage in DMs & groups

"4 Thursday: Post a trending topic or meme



"4 Eriday: Share a sales post

{4 Saturday: Go live or post testimonials

{74 Sunday: Plan & batch content for next week

«* Assignment: Create a weekly content plan and follow it for the next 30 days.
2. Common Mistakes to Avoid & How to Fix Them

e Even experienced marketers make mistakes. Here are the most common
ones—and how to fix them:

X Mistake #1: Posting Without a Strategy

e () Random posts = No engagement
¢ [74 Fix: Follow the content pillars (educational, engaging, and sales posts)

X Mistake #2: Not Engaging with Your Audience

e () Ignoring comments and DMs = Lost sales
e [74 Fix: Reply to every comment, engage in stories, and build relationships

X Mistake #3: Selling Too Soon (or Too Late)

e (O Always selling = People tune out
e () Never selling = No income
e [ Fix: Use the 80/20 rule (80% value, 20% sales content)

X Mistake #4: Expecting Quick Results

e (O Thinking one viral post = instant success
o [ Fix: Be consistent for months, not just weeks

& Assignment: Identify which mistake you’ve been making and start fixing it today.

3. The Mindset Shift Needed for Long-Term Success



e Growing a profitable online brand isn’t about luck—it's about mindset. Here are
three mindset shifts you need:

¢ Shift #1: Treat Social Media Like a Business, Not a Hobby

e If you post “when you feel like it,” you'll get random results.
o [ Fix: Set goals, track results, and adjust your strategy like a real business.

¢y Shift #2: See Every Post as an Asset

e Each post stays online and can attract customers for months.
e [74 Fix: Focus on quality and create evergreen content that stays relevant.

@ Shift #3: Understand That Success Takes Time

e Brands like Apple and Nike took years to build trust—so will you.
e [74 Fix: Commit to one year of consistent action before expecting big results.

& Assignment: Write down your 1-year commitment to growing your online brand.
Conclusion & What to Do Next

You now have everything you need to grow your brand, attract customers, and make
sales online.

Here’s your next step:

{4 Start implementing what you've learned

{4 Join the Telegram support group for extra help & community
{74 Stay consistent & keep learning

¢ [Join the

Telearam Group Now]

You have gotten a question to ask? Join the telegram support group by clicking the
link above.


http://t.me/geniussoliu
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